
Social Media Monitoring Report: Publix 
 
Purpose 
 
The organization that we have chosen to monitor was Publix. George W. 
Jenkins founded it in the year 1930. Its current CEO is Ed Crenshaw. Some 
of the products this Fortune 500 Company carries are: deli, bread, tea, 
specialty cheese, and organic foods that they call their Greenhouse 
Market.  In this supermarket, they even have photo centers, floral centers, 
and a pharmacy.  
 
 The purpose of my team monitoring the social media surrounding this 
organization was to show us the insight of employee, consumer and critics’ 
opinion or feedback through different types of media.  
 
Finding out what type of conversations people are having about our 
organization, will help us in knowing all of the things this company is 
succeeding, as well as having the opportunity to improve.  
 

Methodology 
 
The way we conducted our research was to research different types of 
social media together. We decided that after every nugget that we found, 
we could talk about it and equally agree whether or not it was worth using 
in our data table. As we did this, we both recorded ideas that could go into 
our report.  
 
As our method of research, we decided to use different types of social 
media in order to document our findings. We used media sites such as: 
Flickr, Blogger.com, Myspace, and Wordpress.com. We were even able to 
find a video on YouTube about our client.  
 
The research team located these sites simply by brainstorming different 
places we thought would be considered a social media outlet. Not to 
mention the fact that some of our friends have their own blogging sites.  
 
The timeframe of the data that we collected is from Dec 3, 2008 – Feb. 11, 
2009. There was even one source that we found that updates its 
information on a daily basis. We determined the credibility of our sources 
by using websites such as Quantcast and Technorati. 
 

Results 
 



Out of the 10 nuggets that we found, we were only to find two of them that 
had bad feedback about our client. We found out that some of the feedback 
and opinions about this organization was mostly from customers and 
employees.  
 
After reading the online conversations about Publix, we have learned that 
most people think that this place to shop is very clean and has great 
customer service. We were not able to find anyone who did not agree with 
this.  
 
When we found a source on YouTube, it was a parody of a rap song. This 
was someone who was not talking bad about Publix, but showing them in a 
different light. It got 37, 427 reviews from both employees who seemed to 
enjoy it, as well as passer-by people who were just interested in the video. 
Although this video was created Dec. 3, 2008, it was still able to get 197 
comments about it. 
 
Another topic that came up in the social media was the brand. The source 
was from Publix.com, and from the source credibility of Quantcast, we 
found out that there are 466,000 visitors per month. Out of all of the 
visitors per day this website has, 59% of them are women. It is on this 
website that they can find information about sales and upcoming events.  
 
Flickr was another example that we found for the brand. In this Publix 
group, there are pictures of the new brand packaging. Getting this type of 
image out is a good way to get feedback from employees, but most 
importantly, the consumers. 
 

Conclusion 
 
Having all of these different types of social media out there gives Publix the 
chance to get a lot of its feedback for free. Publix didn’t even have to do 
anything for these media outlets to start. Although they did not start them, 
they are probably monitoring them, just like my research team did.  
 
 Using social media monitoring is a fast, inexpensive way to get qualitative 
information from consumers and employees. This way there is no need for 
focus groups, in-depth interviews, or surveys. 
 
From the team’s perspective, we think that in order to improve, Publix 
should research all of the negative feedback about their company and 
figure out a way to turn it into good feedback. They could also figure out 
bad situations that could happen before they really do. This way they can 
prepare for almost anything and have a plan in action before or right when 
it happens. 


